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1. 	Department Vision 
Media and Communication Studies Department aims to promote a learning environment with focus on digital media technologies through the blend of innovative research and applied media system to contributory role in society.

2. 	Department Mission 
The department aspires to become a seat of academic excellence in communication studies at undergraduate and post graduate level to provide an enabling environment to women well equipped them with modern skills of media and digital technologies.
3. 	MPhil Programme

3.1 Introduction
This part of the document presents rules, regulations and procedures related to MPhil programme at Rawalpindi Women University. All matters related from enrollment/admission to the graduation are covered in this part. HEC’s guidelines and standards were followed while developing this document. Research Scholar and common readers must be familiar with other policy and legal documents of the university including academic/semester rules, etc. and the research scholar is also advised to visit the official website of University from time to time to get latest information in this regard.
3.2 Objectives and Outcomes
The Department of Media and Communication Studies of Rawalpindi Women University is offering MPhil.  Keeping the following objectives and outcomes in view:  

Objectives 
· Develop a deep and comprehensive understanding of theoretical frameworks, methodologies, and key concepts in media and communication studies.
· Cultivate advanced research skills, including the ability to design and conduct original, rigorous, and innovative research.
· Gain expertise in qualitative and quantitative research methods, data analysis, and critical evaluation of existing literature.
· Develop the ability to contribute new theoretical perspectives to the field.
· Encourage interdisciplinary approaches by integrating knowledge from related fields such as sociology, psychology, cultural studies, or technology studies.
Outcomes 
After completing MPhil Media and Communication Studies the students will be able to:
· Produce and defend a significant and original dissertation that contributes new knowledge to the field of media and communication studies.
· Publish research findings in reputable academic journals, books, or other relevant outlets.
· Present research at national and international conferences.
· Demonstrate effective teaching and mentorship skills through successful completion of teaching assignments and positive student evaluations.
· Prepare graduates for successful careers in academia, research institutions, policy-making bodies, or media industries.
· Foster adaptability and the ability to apply research skills in various professional contexts.
· Establish and expand a professional network by actively engaging with scholars, professionals, and organizations within the field of media and communication studies.
4.	Eligibility Criteria for MPhil Programme and preparing merit
As per University policy
5.  	General Rules, Regulations and procedures related to MPhil Programme
As per University/HEC policy
6. 	Completion and Award of MPhil degree
As per University/HEC policy
7.  	Synopsis and Dissertation Defense
As per University policy


8. Scheme of Studies for MPhil Media and Communication Studies
[image: ]

9. List of Elective Courses for MPhil Media and Communication Studies
	Sr.#
	Course Codes
	Courses
	Cr. Hours

	1
	MCM-706
	Global Media and Communication
	3

	2
	MCM-707
	Advance Development Communication 
	3

	3
	MCM-708
	Media and Human Rights
	3

	4
	MCM-710
	Gender, Media and Culture
	3

	5
	MCM-711
	Health Communication, Advocacy and Social Mobilization
	3

	6
	MCM-712
	Digital Media: Theory and Practice
	3

	7
	MCM-713
	Media Sociology 
	3

	8
	MCM-714
	Political Communication and Public Affairs 
	3





10. Curriculum Outline for MPhil Media and Communication Studies Program

Critical Communication Theories 
MPhil.-Media and Communication
Course Code: MCM-715
Credit Hours: 03
Pre-requisite: Nil
Objectives

The course is designed to help students understand communication models and theories and their importance and uses to communication researchers and theoreticians. The aim of the course is to examine various methodological assumptions and theoretical models used in the study of communicative dynamics and to understand the development of communication theories. 
Learning Outcomes

· Demonstrate a comprehensive understanding of key theories in mass communication research, exploring the nature of communication and mass communication inquiry.
· Develop critical thinking skills to assess and analyze the continuing validity of mass communication theories in contemporary society.

Course Outline

Unit 1.		Introduction to Mass Communication Theories 
Agenda-setting theory and its applications. Cultivation theory and its impact on perceptions. Uses and gratifications theory in understanding audience motivations.

Unit 2.		Media Effect Theories 
Agenda-setting theory and its applications. Cultivation theory and its impact on perceptions. Uses and gratifications theory in understanding audience motivations.

Unit 3.		Structural Theories 
Media ecology and its exploration of communication environments. Dependency theory and the relationship between media and society. Systems theory and its application to mass communication processes.

Unit 4.		Critical Theories in Mass Communication 
Introduction to critical cultural theories. Marxist perspectives on media and capitalism. Feminist theories in mass communication.

Unit 5.		Political Economy Theories
Examination of media ownership and control. Political economy of media and its influence on content. Globalization and its impact on media structures.



Unit 6.		Development Communication Theories
Understanding communication in the context of development. Modernization theory and media's role in societal progress. Participatory communication models.

Unit 7.		Ethical Dimensions of Mass Communication 
Exploration of ethical theories in media. Case studies on ethical dilemmas in mass communication. Role of normative theories in guiding media practitioners.

Unit 8.		Emerging Theories and Contemporary Issues 
New media theories in the digital age. Social media theories and their societal implications. Intersectionality and diversity in contemporary mass communication.



Recommended Books / Reference Material 
1. Baran, S. J., Davis, D. K., & Striby, K. (2012). Mass Communication Theory: Foundations, Ferment, and Future. Cengage Learning.
2. Chaffee, S. H. (2000). Mass Communication Uses and Effects (3rd ed.). McGraw-Hill.
3. Curran, J., & Gurevitch, M. (2000). Mass Media and Society (3rd ed.). St. Martin's Press.
4. DeFleur, M. L., & DeFleur, M. H. (2022). Mass Communication Theories: Explaining Origins, Processes, and Effects (2nd ed.). Routledge. https://doi.org/10.4324/9781003083467
5. Everett, D., & John, M. (2003). Mass Media Research (4th ed.). Wadsworth Publishing.
6. Fortner, R. S., & Fackler, P. M. (Eds.). (2014). The Handbook of Media and Mass Communication Theory. John Wiley & Sons.
7. Greenberg, B. S., & Salwen, M. B. (2014). Mass Communication Theory and Research: Concepts and Models. Routledge.
8. Joseph, D. (2004). Theories of Mass Communication (3rd ed.). David McKay Co.
9. McLuhan, M., Fiore, Q., & Agel, J. (2001). The Medium is the Massage. Gingko Press.
10. Rayner, P. (2003). Theories of Communication (2nd ed.). Longman Group Ltd.
11. Rosenberry, J., & Vicker, L. A. (2021). Applied Mass Communication Theory: A Guide for Media Practitioners (3rd ed.). Routledge. https://doi.org/10.4324/9781003121695
12. Severin, W. J., & Tankard, J. W., Jr. (2000). Communication Theories: Origins, Methods, and Uses in the Mass Media (3rd ed.). Longman.
13. Vivian, J., & Maurin, P. J. (2012). The Media of Mass Communication. Pearson Canada.
14. Wei, R. (Ed.). (2018). Advances in Foundational Mass Communication Theories. Routledge.
15. 

Research Design
MPhil.-Media and Communication
Course Code: MCM-716
Credit Hours: 03
Pre-requisite: Nil
Objectives

This course will give the students an insight into the basic and advanced principles of scientific research. Students will further be sensitized with the methods, techniques and other relevant concepts to investigate the media related phenomena in contemporary society.

Learning Outcomes
· After reading this subject, students will be able to select research topic, writing introduction, literature review, theoretical framework and methodology of the research article/ proposal/ thesis.

Course Outline

Unit 1.		Introduction to Mass Media Research  
Overview of the course objectives and structure. Importance of research in understanding mass media. Introduction to basic research concepts and terminology.

Unit 2.		Research Types and Approaches   
Exploring qualitative, quantitative, and mixed-methods research. Understanding the strengths and limitations of each approach. Examples of research studies in mass media employing different methods.

Unit 3.		Topic Selection and Problem Formulation    
Techniques for identifying research topics in mass media. Formulating clear research problems or questions. Significance and relevance considerations in topic selection.

Unit 4.		Literature review and Theatrical Framework    
Conducting a literature review in mass media research. Developing a theoretical framework for media studies. Analyzing existing theories and concepts relevant to the field.

Unit 5.		Research Design and Methodology     
Overview of research design in mass media studies. Sampling techniques and considerations. Data collection methods and their application in media research. In-depth exploration of specific research designs (e.g., experimental, survey). Ethical considerations in mass media research. Pilot testing and refining research instruments.


Recommended Books/Reference Material 
1. Alasuutari, P., Bickman, L., & Brannen, J. (Eds.). (2008). The SAGE Handbook of Social Research Methods. Sage.
2. Bhattacharjee, A. (2012). Social Sciences Research. University of Florida Press.
3. Creswell, J. W. (2014). Research Design (4th ed.). Sage.
4. Creswell, John W. (2022). Research Design: Qualitative, Quantitative and Mixed Methods Approaches. SAGE Publications.
5. DeFleur, M. L., & DeFleur, M. H. (2022). Mass Communication Theories: Explaining Origins, Processes, and Effects (2nd ed.). Routledge. https://doi.org/10.4324/9781003083467
6. Field, A. (2017). Discovering Statistics Using IBM SPSS Statistics (5th ed.). Sage.
7. Hammond, M., & Wellington, J. (2012). Research methods: The key concepts. Routledge.
8. Hansen, A. (2009). Mass Communication Research Methods. SAGE Publications Ltd.
9. Hisa, H. J. (2017). Mass Communication Research Methods: A Step-by-Step Approach. Routledge.
10. Jensen, K. B. (2021). A Handbook of Media Communication Research: Qualitative and Quantitative Methodologies (3rd ed.). Routledge.
11. Julian, B. M. (2020). SPSS Survival Manual: A Step by Step Guide to Data Analysis Using IBM SPSS (7th ed.). Open University Press.
12. Lowery, S. A., De-Fleur, M. (1988). Milestones in Mass Communication Research (2nd ed.). Longman Inc.
13. Merriam, S. B., & Tisdell, E. J. (2015). Qualitative Research: A Guide To Design And Implementation (4th ed.). John Wiley & Sons.
14. Nicholas, W. (2011). Research methods: The basics. Routledge.
15. Pandey, P., & Pandey, M. M. (2015). Research Methodology: Tools and Techniques. Dridge Center.
16. Walliman, N. (2010). Research methods: The basics. Routledge.
17. White, T. L., & McBurney, D. H. (2012). Research methods. Cengage Learning.
18. Wimmer, R. D., & Dominick, J. R. (2010). Mass Media Research (9th ed.). Wadsworth Publishing.


Applied Communication Theories 
MPhil.-Media and Communication
Course Code: MCM-717
Credit Hours: 03
Pre-requisite: Nil
Objectives

Enhance students' intellectual capabilities to understand various foundational aspects in the field of mass communication. Develop students' skills in applying mass communication theories to real-world scenarios, particularly focusing on functional, media effects, and critical cultural perspectives. Enable students to critically analyze and assess the practical implications of mass communication theories in different contexts.

Learning Outcomes

· Apply knowledge of different phases and intellectual underpinnings to critically assess the relevance and validity of mass communication theories in contemporary society.
· Apply mass communication theories to analyze and interpret real-world situations, emphasizing functional, media effects, and critical cultural perspectives.
· Develop the ability to incorporate theoretical foundations into practical applications, preparing students for future research and professional endeavors in the field of mass communication.

Course Outline

Unit 1.		Cultural Studies in Media 
Cultural studies theories in mass communication. Representation, identity, and cultural hegemony in media. Reception studies and audience interpretations.

Unit 2.		Postmodernist Perspective  
Postmodernism and its implications for mass communication. Deconstructionist approaches to media analysis. Media convergence and the postmodern media landscape.

Unit 3.		Media Ecology and Technological Determinism   
Further exploration of media ecology theories. Technological determinism and its influence on society. McLuhan's media theories and their contemporary relevance.
Unit 4.		Narratives and Storytelling Theories    
Narrative theories and their application in media analysis. Storytelling as a cultural and social phenomenon. Narratology and the study of media narratives.



Unit 5.		Narratives and Storytelling Theories    
Introduction to semiotics and its role in media interpretation. Symbolic interactionist perspectives on media communication. Signs, symbols, and meaning-making in mass communication.

Unit 6.		Media Framing and Agenda Setting Revisited     
In-depth examination of media framing theories. Agenda-setting in the digital age and the role of social media. Contemporary applications of framing and agenda-setting.

Unit 7.		Global Media Theories      
Comparative media systems and global communication. Cultural imperialism and media flows across borders. Transnational media corporations and their influence.

Unit 8.		Critical Race and Postcolonial Theories      
Critical race theory and its application to media studies. Postcolonial perspectives on media representation. Decolonizing media narratives and practices.

Recommended Books / Reference Material
1. Baran, S. J., Davis, D. K., & Striby, K. (2012). Mass Communication Theory: Foundations, Ferment, and Future. Cengage Learning.
2. Chaffee, S. H. (2000). Mass Communication Uses and Effects (3rd ed.). McGraw-Hill.
3. Curran, J., & Gurevitch, M. (2000). Mass Media and Society (3rd ed.). St. Martin's Press.
4. DeFleur, M. L., & DeFleur, M. H. (2022). Mass Communication Theories: Explaining Origins, Processes, and Effects (2nd ed.). Routledge. https://doi.org/10.4324/9781003083467
5. Everett, D., & John, M. (2003). Mass Media Research (4th ed.). Wadsworth Publishing.
6. Fortner, R. S., & Fackler, P. M. (Eds.). (2014). The Handbook of Media and Mass Communication Theory. John Wiley & Sons.
7. Greenberg, B. S., & Salwen, M. B. (2014). Mass Communication Theory and Research: Concepts and Models. Routledge.
8. Joseph, D. (2004). Theories of Mass Communication (3rd ed.). David McKay Co.
9. McLuhan, M., Fiore, Q., & Agel, J. (2001). The Medium is the Massage. Gingko Press.
10. Rayner, P. (2003). Theories of Communication (2nd ed.). Longman Group Ltd.
11. Rosenberry, J., & Vicker, L. A. (2021). Applied Mass Communication Theory: A Guide for Media Practitioners (3rd ed.). Routledge. https://doi.org/10.4324/9781003121695
12. Severin, W. J., & Tankard, J. W., Jr. (2000). Communication Theories: Origins, Methods, and Uses in the Mass Media (3rd ed.). Longman.
13. Vivian, J., & Maurin, P. J. (2012). The Media of Mass Communication. Pearson Canada.
14. Wei, R. (Ed.). (2018). Advances in Foundational Mass Communication Theories. Routledge.








Data Analysis and Report Writing 
MPhil.-Media and Communication
Course Code: MCM-718
Credit Hours: 03
Pre-requisite: MCM-716 (Research Design)
Objectives

This course will give the students an insight into the advanced principles of scientific research including quantitative and qualitative analysis. Students will further be sensitized with the methods, techniques and other relevant concepts to investigate the media related phenomena in contemporary society.

Learning Outcomes
· To perform data analysis using SPSS and N-Viva, presentations of results in the form of tables and graphs, writing discussion, conclusion and various reference styles.

Course Outline

Unit 1.		Research Ethics and Responsibility   
Advanced discussions on ethical considerations. Addressing ethical challenges in contemporary media research. Promoting responsible and transparent research practices.

Unit 2.		Descriptive and Inferential Statistics    
Generating descriptive statistics (mean, median, standard deviation).Conducting basic hypothesis tests (t-tests, chi-square) using SPSS.

Unit 3.		Advance Analytical Techniques     
Performing regression analysis in SPSS. Exploring multivariate techniques (MANOVA, factor analysis).

Unit 4.		Data Analysis and Interpretation      
Introduction to data analysis techniques. Statistical and qualitative analysis methods. Interpreting research findings and drawing conclusions.

Unit 5.		Referencing Styles in Research       
Understanding the importance of citations in academic writing. Overview of the role of references in providing credibility and acknowledging sources. Introduction to different reference styles commonly used in research (APA, MLA, Chicago Manual etc.).

Unit 6.		Research Presentation and Communication        
Effective ways to present research findings. Preparing research reports and papers communicating research outcomes to diverse audiences.


Recommended Books/Reference Material

1. Alasuutari, P., Bickman, L., & Brannen, J. (Eds.). (2008). The SAGE Handbook of Social Research Methods. Sage.
2. Bhattacharjee, A. (2012). Social Sciences Research. University of Florida Press.
3. Creswell, J. W. (2014). Research Design (4th ed.). Sage.
4. Creswell, John W. (2022). Research Design: Qualitative, Quantitative and Mixed Methods Approaches. SAGE Publications.
5. DeFleur, M. L., & DeFleur, M. H. (2022). Mass Communication Theories: Explaining Origins, Processes, and Effects (2nd ed.). Routledge. https://doi.org/10.4324/9781003083467
6. Field, A. (2017). Discovering Statistics Using IBM SPSS Statistics (5th ed.). Sage.
7. Hammond, M., & Wellington, J. (2012). Research methods: The key concepts. Routledge.
8. Hansen, A. (2009). Mass Communication Research Methods. SAGE Publications Ltd.
9. Hisa, H. J. (2017). Mass Communication Research Methods: A Step-by-Step Approach. Routledge.
10. Jensen, K. B. (2021). A Handbook of Media Communication Research: Qualitative and Quantitative Methodologies (3rd ed.). Routledge.
11. Julian, B. M. (2020). SPSS Survival Manual: A Step by Step Guide to Data Analysis Using IBM SPSS (7th ed.). Open University Press.
12. Lowery, S. A., De-Fleur, M. (1988). Milestones in Mass Communication Research (2nd ed.). Longman Inc.
13. Merriam, S. B., & Tisdell, E. J. (2015). Qualitative Research: A Guide To Design And Implementation (4th ed.). John Wiley & Sons.
14. Nicholas, W. (2011). Research methods: The basics. Routledge.
15. Pandey, P., & Pandey, M. M. (2015). Research Methodology: Tools and Techniques. Dridge Center.
16. Walliman, N. (2010). Research methods: The basics. Routledge.
17. White, T. L., & McBurney, D. H. (2012). Research methods. Cengage Learning.
18. Wimmer, R. D., & Dominick, J. R. (2010). Mass Media Research (9th ed.). Wadsworth Publishing.


Seminar   
MPhil.-Media and Communication
Course Code: MCM-705
Credit Hours: 03
Pre-requisite: Nil
Objectives

The seminar learning objectives are linked with specific themes of this seminar with the general university learning outcomes, and seek to facilitate the students to increased competency to understand, identify, distinguish and integrate differing forms of knowledge and academic disciplinary approaches, improve oral and written communication skills, explore an appreciation of the self in relation to diverse social and academic contexts, and also enable to apply principles of ethics and respect in interaction with others.

Learning Outcomes
· This seminar course is the most meaningful and transformative for students. It will focus to explore various ideas, for discussion related to selection of topic, relevant literature, and methodological application for writing research proposals/synopses for final M.Phil/MS thesis or dissertation. 
· Students will prepare verbal, visual presentation or discussion with fellow students, faculty members will also be invited to present their scholarly work and research in the field of mass communication. The seminar course will sharpen reading, writing, and analytical skill among students.
Course Outline
Unit 1. 	Introduction to Contemporary Mass Communication
Historical overview. Evolution of media technologies. The role of mass media in society.

Unit 2. 	Media Ethics and Regulation
Codes of ethics in journalism and broadcasting. Legal and regulatory frameworks
Case studies on media ethics.

Unit 3. 	Digital Media and Convergence
Impact of digital technologies on mass communication. Convergence of media platforms. Social media and its influence 

Unit 4. 	Media Literacy and Critical Analysis
Analyzing media content. Media literacy education. Critical perspectives on media messages.

Unit 5.		Journalism in the 21st Century
Investigative journalism. Citizen journalism. Multimedia storytelling.

Unit 6.		Advertising and Public Relations
Advertising strategies and campaigns. Public relations in the digital age. Brand management and image building.

Unit 7.		Media and Cultural Studies
Cultural representations in media. Media influence on cultural identity. Globalization and cultural exchange.

Unit 8.		Emerging Trends in Mass Communication
Virtual reality and immersive media. Artificial intelligence in media. Industry insights and guest speakers


Recommended Books / Reference Material

1. August, E. G., & Jeffrey, S. W. (2008). Understanding Media Convergence. Oxford University Press.
2. Gordan, F. (2018). The Significance and Impact of the Media in Contemporary Societies. Springer.
3. Jensen, K. B. (2022). Media Convergence: The Three Degrees of Network, Mass, and Interpersonal Communication (2nd ed.). Routledge.
4. Jolles, R. L. (2005). How to Run Seminars & Workshops: Presentation Skills for Consultants, Trainers, Teachers, and Salespeople (3rd ed.). John Wiley & Sons.
5. Lugmayr, A., & Zotto, C. D. (2016). Media Convergence (Vol. 2). Springer.
6. McQuail, D. (2021). McQuail's Mass Communication Theory (8th ed.). Sage Publications.
7. Pavlik, J. V., & McIntosh, S. (2022). Media Innovation and Entrepreneurship. Routledge.
8. Thorsen, E., & Allan, S. (2014). Citizen Journalism: Global Perspectives—Volume 2 (Global Crises and the Media) (New ed.). Peter Lang Inc.


Global Media and Communication  
MPhil.-Media and Communication
Course Code: MCM-706
Credit Hours: 03
Pre-requisite: Nil

Objectives

This course examines and discusses communication among nations. Special emphasis will be given on communication between Western and Muslim nations. The topics that will be covered include the beginning of International Communication, organizations involved, purpose and goals of international communication, international media and global audience. The effects and the future of international communication will also be discussed.

Learning Outcomes
· Students will be able to demonstrate a comprehensive understanding of key theories and frameworks in international communication, including but not limited to theories of globalization, intercultural communication, media systems, and global journalism. They should be able to analyze and apply these theories to real-world scenarios, demonstrating a critical awareness of the complexities of communication in an international context.
· Students will develop and apply effective intercultural communication skills, including the ability to recognize and navigate cultural differences in communication. This includes demonstrating cultural sensitivity, adapting communication strategies to diverse audiences, and analyzing the impact of culture on media representations. Students should be capable of producing communication that respects cultural nuances and fosters positive cross-cultural understanding.

Course Outline

Unit 1.	Introduction to Global Media and Communication 
Overview of global media and communication. Theoretical frameworks in Global media and communication. Historical perspectives and key concepts.

 Unit 2.	Global Media Landscape
Comparative analysis of media systems. Globalization and its impact on media. Media ownership and control.

Unit 3. 	Cross Cultural Communication 
Intercultural communication theories. Stereotypes and cultural representations in media. Case studies on successful cross-cultural communication.



Unit 4.		International Journalism and Reporting 
Challenges in international journalism. Reporting on conflicts and crises. Citizen journalism and its impact.

Unit 5.		Diplomacy and Public Relations in a Global Context
Role of public relations in international affairs. Diplomatic communication strategies. Crisis communication on the global stage.

Unit 6.		International Advertising and Marketing
Cultural considerations in advertising. International marketing strategies. Ethical issues in global advertising.

Unit 7.		Digital Communication and Global Connectivity
Social media and its impact on international communication. Cyber security and digital diplomacy. Online activism and global movements.

Unit 8. 	Global Communication Ethics and Future Trends
Ethical challenges in international communication. Emerging trends in global communication. Group projects and presentations on future scenarios.


Recommended Books/Reference Material
1. Alhassan, A., & Chakravartty, P. (2011). Postcolonial Media Policy Under the Long Shadow of Empire. Media, Culture & Society, 33(6), 851–862. https://doi.org/10.1177/0163443711416343
2. Castells, M. (2010). The Rise of the Network Society (2nd ed.). Wiley-Blackwell.
3. Deuze, M. (2012). Media Life. Polity Press.
4. Flew, T., & Waisbord, S. (2015). The Ongoing Significance of National Media Systems in the Context of Media Globalization. Media, Culture & Society, 37(4), 620–636. https://doi.org/10.1177/0163443714566903
5. Fuchs, C. (2014). Social Media: A Critical Introduction. SAGE Publications.
6. Jenkins, H., Ford, S., & Green, J. (2013). Spreadable Media: Creating Value and Meaning in a Networked Culture. NYU Press.
7. Kamalipour, Y. R. (Ed.). (2007). Global Communication. Wadsworth Publishing.
8. McChesney, R. W. (2015). Rich Media, Poor Democracy: Communication Politics in Dubious Times (2nd ed.). The New Press.
9. Morley, D. (2007). Media, Modernity and Technology: The Geography of the New. Routledge.
10. Nordenstreng, K., & Thussu, D. K. (2015). Mapping BRICS Media. In K. Nordenstreng & D. K. Thussu (Eds.), Mapping BRICS Media (pp. 1-14). Routledge.
11. Sassen, S. (2005). The Global City: Introducing a Concept. The Brown Journal of World Affairs, 11(2), 27–43.
12. Schiller, H. I. (1992). Mass Communications and American Empire (2nd ed.). Westview Press.
13. Servaes, J., & Yusha’u, M. J. (2021). The Palgrave Handbook of International Communication and Sustainable Development. Springer.
14. Thussu, D. K. (2006). International Communication: Continuity and Change. Bloomsbury Academic.
15. Tunstall, J. (2008). The Media Were American: U.S. Mass Media in Decline. Media, Culture & Society, 30(5), 779–781. https://doi.org/10.1177/01634437080300050903
16. Walter, A. K. (2021). Security Through Cooperation: To the Same End (1st ed.). Routledge.


Advanced Development Communication
MPhil.-Media and Communication
Course Code:	MCM-707
Credit Hours: 	3
Pre- requisite: Nil
Objective 

This course will enrich students regarding change and advancement in development paradigms. At this level students will go through readings mostly papers written by different scholars of development communication. They will also write critique on various articles on development communication.

Learning Outcomes

· Understand the basic concepts of Development Support Communication and theories. 
· Learn Various Communication strategies, tools and Challenges faced by National & International development agencies. 
· Design campaigns for the development support programs.  
Course Outline 

Unit 1. 	Foundations of Development Communication
Overview of development communication. Historical perspectives and key concepts. Theoretical foundations in development communication.

Unit 2. 	Participatory Approaches in Development Communication
Participatory communication models. Case studies on community-based projects. Ethical considerations in participatory approaches.

Unit 3. 	Media and Technology in Development
Role of media and technology in development. Mobile and digital platforms for social change. Digital storytelling for development.

Unit 4. 	Strategic Communication for Social Change
Designing effective communication campaigns. Behavior change communication strategies. Evaluation and impact assessment of communication interventions.

Unit 5. 	Health Communication in Development
Strategies for health promotion. Disease prevention communication. Addressing health disparities through communication.

Unit 6. 	Environmental Communication and Sustainable Development
Communicating environmental issues. Promoting sustainable development through communication. Case studies on successful environmental campaigns.

Unit 7. 	Gender and Development Communication
Gender-sensitive communication strategies. Women's empowerment through communication. Analyzing the role of media in shaping gender norms.

Unit 8.		International Perspectives in Development Communication
International development communication initiatives. Cross-cultural considerations in development projects. Guest speakers and case studies from diverse regions.

Recommended Books/Reference Material

1. Bella, M. (2012). International and Development Communication: A 21st-Century Perspective. SAGE Publications, Inc.
2. Canany, E. (1984). Diffusion of Innovations: Why Does It Endure? Critical Studies in Mass Communication, 1(4), 439-442.
3. Canany, E. (Ed.). (1980). Communication in the Rural Third World. Preager.
4. Gerardus, B. (2020). Development Communication: A Complete Guide - 2020 Edition. 5STARCooks.
5. Gisela, G., & Evandro, O. (2022). The Routledge Handbook of Nonprofit Communication. Routledge.
6. Giuliana, S. (2022). Global Perspectives on NGO Communication for Social Change (1st ed.). Routledge.
7. Jacobson, T. (1985). An Epistemological Shift in Development Communication Theory. In D. Brenda & M. S. Voigt (Eds.), Progressive in Communication Sciences. Ablex Publishing Corporations.
8. Jayaweera, N., & Amunugama, S. (Eds.). (1987). Rethinking Development Communication. AMIC.
9. Karin, G. W., Thomas, T., & Rafael, O. (2014). The Handbook of Development Communication and Social Change. John Wiley & Sons, Inc.
10. Khadka, A., Li, C. J., Stanis, S. W., & Morgan, M. (2021). Unpacking the Power Of Place-Based Education in Climate Change Communication. Applied Environmental Education and Communication, 20(1), 77–91. https://doi.org/10.1080/1533015X.2020.1719238
11. Kothari, R. (1984). Communication for Alternative Development: Towards a Paradigm. Development Dialogue, 1-2.
12. Paolo, M. (2008). Development Communication Sourcebook. The World Bank.
13. Schramm, W. (1964). Mass Media and National Development: The Role of Information in the Developing Countries. Stanford University Press.
14. Servaes, J. (2012). Communication for Development and Social Change. SAGE Publications India Pvt Ltd.
15. Sonaike, S. A. (1988). Communication and Third World Development. Gazette, 41(2).

Media and Human Rights 
MPhil.-Media and Communication
Course Code: MCM-708
Credit Hours: 03
Pre-requisite: Nil
Objectives

The course media and human rights ensure present scenario of Human Rights violation and conflict environments prevailing in the country. The said course also addresses Human Rights Laws and the Media in backdrop of Human Right reporting, public policy and its application in the society.
Learning Outcomes

· Acquire the basic knowledge of human rights and role of media to understand the sensitivity of the subject in the world of media. 
· Solve, analyze and evaluate the dynamics of human rights, theories and its relation to media. 
· Demonstrate individually the significance of human rights and media in Pakistan.

 Course Outline

Unit 1.	Foundations of Human Rights and Media
Introduction, Concepts, and Role of Media, Explore foundational concepts of human rights and their importance in a global context, Understand the role of media in shaping social and academic platforms, Investigate the significance of media in promoting awareness and discourse on human rights issues. News about Human Rights, discuss the importance of news in human rights reporting, explore how to write news articles focusing on human rights issues.

 Unit 2.	Legal Frameworks and Awareness
International and National Legal Foundations, examine the United Nations Declaration of Human Rights (UDHR) and its implications, analyze the socio-political conditions of signatory countries to the UDHR, and explore human rights provisions in the Pakistan Constitution of 1973. Laws for Protection, Investigate laws at national and community levels for the protection of human rights, discuss the significance of individual and community status in legal contexts, examine traditional, tribal, and communal laws regarding human rights.

Unit 3. 	Cultural, Environmental, and Development Perspectives of Human Rights
Explore the intersectionality of human rights with culture, environment, and development. Discuss how cultural norms impact human rights. Analyze the relationship between human rights and environmental issues. Understand the role of human rights in the context of development.



Unit 4.		Human Rights and Social Dynamics
Democracy, Public Participation, and Specific Focus on Rights, Explore the connection between human rights and democracy, Analyze human rights in the context of public participation, Discuss minority issues and their relevance to human rights, Delve into the rights of valuable communities, women, and children.

Unit 5.		Media Ethics and Human Rights in National and Global Contexts
Explore the intersection of human rights and media ethics. Analyze the role of media practitioners in promoting human rights. Investigate the relationship between human rights and media language. Discuss the impact of global media on human rights. Analyze the role of Pakistan media in promoting or challenging human rights. Explore the role of international and national NGOs in advancing human rights. Summarize key concepts and reflect on the impact of human rights on global media, Pakistan media, and the role of NGOs.

Recommended Books/Reference Material
1. Amara, Z. (2022). Role of Mass Media in Human Rights Abuse. Kindle Edition.
2. Baden, O., & Fleay, C., et al. (2021). Activating Cultural and Social Change: The Pedagogies of Human Rights (Routledge Research in Cultural and Media Studies). Routledge.
3. Barrister Zafarullah Khan. (2013). Human Rights Theory and Practice. Law House, Karachi, Pakistan.
4. Cecelia. (2008). Our Right Our Information. Commonwealth Initiative, London.
5. Chiweshe, F. G., Loewenstern, R., & Moyo. (2003). Human Rights and Media, Handbook. Human Rights Trust of Southern Africa.
6. Papademas, D. (2011). Human Rights and Media (Studies in Communication, Volume 6). Emerald Group Publishing Limited.
7. Shweta. (2010). Gender, Human Rights and Environment. Kunal Books, New Delhi, India.
8. Thompson, M. C. (2021). The Universal Proclamation of Cultural Rights: Evolving Human Rights in the Age of Social Media. Independently published.
9. Tumber, H., & Waisbord, S. (2017). The Routledge Companion to Media and Human Rights. Routledge.
10. Mclntyre, P. (2011). Human Rights Reporting. Council of Europe, by IFJ.
11. Hummarberg, T. (2015). Human Rights and a Changing Media Landscape.





Gender, Media and Culture
MPhil.-Media and Communication
Course Code: MCM-710
Credit Hours: 03
Pre-requisite: Nil
Objectives

This course aims to provide students with a deep understanding of the relationship between gender, media, and culture. Students will explore theoretical frameworks and methodological approaches to analyze gender representations in various media. The course will cover the social construction of gender, objectification, and the impact of advertising. It will also examine the roles of digital media, journalism, and activism in shaping and challenging gender norms. Through critical analysis and discussion, students will gain tools for advanced research in gender and media studies.
Learning Outcomes
· Critically analyze the representation of gender in various media forms using advanced theoretical frameworks and methodological approaches.
· Evaluate the impact of media on the social construction of gender and the objectification of bodies, with a focus on contemporary trends and historical changes.
· Conduct and present advanced research on gender and media, demonstrating a deep understanding of intersectionality and the role of digital media, journalism, and activism.
Course Outline

Unit 1. 	Introduction to Gender and Media
Overview of Gender and Media, Definitions and key concepts, Importance of studying gender in media. The Social Construction of Gender, how media shapes gender perceptions, Examples of gender construction in different media forms.

Unit 2. 	Theoretical Frameworks
Feminist Perspectives, key feminist theories and their application to media studies. Masculinity Studies, Understanding masculinities in media contexts. Queer Theory, Media representation of queer identities. Postmodernism and Postcolonial Studies, Deconstructing media narratives. Post feminism, Critiques and debates.

Unit 3. 	Methodological Approaches
Semiotics, analyzing signs and symbols in media. Content Analysis, quantitative approaches to media content. Discourse Analysis, examining language and power in media texts.

Unit 4. 	Historical and Contemporary Gender Representations
Historical Gender Representations, Evolution of gender roles in media over time. Contemporary Gender Representations, Current portrayals of femininity and masculinity, Inter-sectionality in media representations.

Unit 5. 	Bodies and Objectification
The Re-sexualization of Women’s Bodies, Analyzing trends in media portrayals of women. Eroticized Male Bodies, Examining changing representations of male bodies.

Unit 6. 	Advertising and Gender
Advertising and Femininity, (Re)construction of femininity in advertisements. Commodity feminism, Advertising and Post-feminism. Debates on empowerment vs. objectification.

Unit 7. 	Digital Media, Journalism, and Activism
Gender and Self-Representation in Social Media. News, Gender, and Journalism, Women’s representation in news, Feminization of journalism, Reporting on sexual. Violence. Cyberactivism, Digital activism and gender issues.

Recommended Books/Reference Material
1. Dines, G., & Humez, J. M. (Eds.). (2021). Gender, Race, and Class in Media: A Critical Reader (5th ed.). SAGE Publications.
2. Gill, R. (2021). Feminism and Postfeminism: Theory, Research, and Pedagogy. Routledge.
3. Gill, R., & Orgad, S. (2022). The Confidence Cult(ure): How to Become Confident and Why It Matters. Duke University Press.
4. Keller, J. M. (2020). Girls' Feminist Blogging in a Postfeminist Age. Routledge.
5. McCann, H., & Monaghan, W. (2020). Queer Theory Now: From Foundations to Futures. Red Globe Press.
6. Mendes, K., Ringrose, J., & Keller, J. (2019). Digital Feminist Activism: Girls and Women Fight Back Against Rape Culture. Oxford University Press.
7. Negra, D., & Tasker, Y. (2020). Gendering the Recession: Media and Culture in an Age of Austerity. Duke University Press.
8. Rose, G. (2020). Visual Methodologies: An Introduction to Researching with Visual Materials (5th ed.). SAGE Publications.
9. Taylor, C. R., & Costello, J. P. (2020). Gender and Advertising: Current and Future Research Directions. International Journal of Advertising, 39(5), 660-673.


Health Communication, Advocacy and Social Mobilization  
MPhil.-Media and Communication
Course Code: MCM-711
Credit Hours: 03
Pre-requisite: Nil
Objectives

Describe various approaches to health promotion, examining the underlying theories that guide them. Evaluate procedures used in assessing the effectiveness of health promotion interventions. Develop the skills necessary to design a comprehensive health promotion campaign. Apply theoretical knowledge to practical situations and create strategies for effective health promotion. Describe the basic principles of behavior change and management in the context of health promotion. Demonstrate effective communication skills required by public health specialists in health promotion activities, considering scientific, social, cultural, and ethical dimensions.

Learning Outcomes

· Describe the major approaches to the promotion of health, including the underlying theories and procedures used in evaluating them.
· Design a health promotion campaign.
· Describe the basic principles of behavior change and management, the scientific, social, cultural and economic bases of health promotion, as well as the political and ethical issues that affect health promotion activities.
· Demonstrate the communication skills which public health specialists be called upon to play in Health Promotion.

 Course Outline

Unit 1.	Introduction to Health Promotion and Education
Health promotion. Risk transition. Life course perspective. World Health Report 2002. 

 Unit 2.	Health Perspectives and Reflections
Health as a continuum. Approaches to Health Education. Orientations for health education.

Unit 3. 	Evidence-Based Health Promotion and Planning
Principles of Health Promotion. Hierarchy of evidence. Outcome model of Health Promotion. A new evidence paradigm. Health A new evidence paradigm.



Unit 4.		Health Promotion Theoretical Perspectives
Ecological Models. Community theories. Diffusion of innovations. Community organization theory. Organizational change theory. Interpersonal. Social learning theory. Social cognitive theory. Trans-theoretical model / Stages of change model. Health belief model. Consumer information processing Model.  

Unit 5.		Models of Health Promotion and Promotion Planning 
Aims of health promotion. Towards a more integrated model. Tanahills model. Models of health promotion planning. Precede-Proceed. Social marketing. Logic model.

Unit 6.	Health Communication: Principles, Strategies, and Campaigns
Types and levels. Principles of effective communication, Message, Audience. Health communication 5 step methodology. CDC’s Health Communication Wheel. “A” frame of advocacy. 7 C’s of effective communication. “P” process. Health Communication campaign, Planning a comprehensive health communication campaign, Steps of the comprehensive health communication campaign and Steps of the comprehensive health communication campaign. Social Marketing.

Unit 7.		Evaluating Health Promotion Programs
Stages of research and evaluations for Health Promotion programs. Best practices in health promotion. Skills for evaluation. Steps off evaluation process.


Recommended Books/Reference Material
1. Elder, J. P. (2001). Behavior Change and Public Health in the Developing World. Thousand Oaks, CA: SAGE.
2. Ewles, L., & Simmett, I. (1995). Promoting Health: A Practical Guide (3rd ed.). London: Scutari Press.
3. Friedman, L. D., & Jones, T. (Eds.). (2022). Routledge Handbook of Health and Media (1st ed.). Routledge.
4. Green, L. W., & Kreuter, M. W. (1991). Health Promotion Planning: An Educational and Environmental Approach (2nd ed.). Mountain View, CA: Mayfield Publishing Company.
5. Kim, S., & Kreps, G. L. (2021). Health Communication: Strategies for Developing Global Health Programs. Springer. https://doi.org/10.1007/978-3-030-64802-7
6. Kreps, G. L. (2010). Health Communication. SAGE Publications Ltd.
7. Naidoo, J., & Wills, J. (1994). Health Promotion: Foundations for Practice (2nd ed.). London: Bailliere Tindall.
8. Rogers, E. M. (1983). Diffusion of Innovations (3rd ed.). New York, NY: The Free Press.
9. Rogers, E. M., & Kincaid, D. L. (1981). Communication Networks: Towards a New Paradigm for Research. New York, NY: The Free Press.
10. Schiavo, R. (2013). Health Communication: From Theory to Practice (2nd ed.). Wiley & Sons.
11. Seale, C. (2003). Media and Health. SAGE Publications Ltd.
12. Valente, T. W. (2002). Evaluating Health Promotion Programs. New York, NY: Oxford University Press.Waisbord, S. (2021). The Health Communication Matrix: Building Resilience in a Global Pandemic. Routledge.
13. Zhang, Y., & Gahl, J. (2022). Emerging Trends in Digital Health Communication: A Review and Future Directions. Health Communication, 37(8), 1032-1045. https://doi.org/10.1080/10410236.2022.2082907


Digital Media: Theory and Practice  
MPhil.-Media and Communication
Course Code: MCM-712
Credit Hours: 03
Pre-requisite: Nil
Objectives

This course offers theoretical and particle perspective on digital media and shed light on the contemporary media scholarship. The course will also focus on the practice of digital media and relate debates with economic and political sectors. 

Learning Outcomes

· Acquire a strong theoretical foundation in digital media, exploring its historical context and contemporary scholarship.
· Apply theoretical knowledge to practical aspects of digital media, emphasizing its relevance in economic and political contexts.
· Evaluate the cultural impact of digital media tools and their applications, fostering a critical understanding of their societal implications.
· Develop strategic skills in advanced social media tactics, analytics, and measurement, grounded in theories such as user uses, gratifications, and social network theory.

Course Outline

Unit 1.	Foundations of Digital Media
History of digital media. Digital media applications. Theoretical frameworks and paradigms in digital media studies.

Unit 2.		Digital Media and Political Processes
Influence of digital media on political engagement and mobilization. Case studies: Elections, social movements, and political activism. The role of digital media in shaping public opinion and policy-making.

Unit 3.		News Production, Content, and Consumption
Transformation in news production: Citizen Journalism, blogs, and digital newsrooms. Changes in content creation, distribution, and consumption habits
Impact of digital media on journalism ethics and practices. 

Unit 4. 	Digital Socialization
Theories of digital socialization and identity formation. Online communities, virtual identities, and social interactions. Impact of digital media on social relationships and behaviors.



Unit 5. 	New Media and Surveillance
Expansion of surveillance: Big data, algorithms, and AI. Ethical and legal implications of surveillance in digital media. Relationship between surveillance, security, and privacy.

Unit 6.		Theoretical Perspectives on Digital Media
Key theoretical frameworks: Network society, media ecology, and participatory culture. Critiques of digital media practices and their societal implications. Comparative analysis of media theories across different regions. Digital media online project. Communication theory applied to new media research User uses and gratifications. Social network theory.

Unit 7.		Developing Persuasive Arguments
Grounding arguments in theory: Methodologies and frameworks. Debates on the adoption of digital media: Benefits vs. drawbacks. Case studies: Digital activism, misinformation, and digital literacy.

Unit 8. 	Practical Applications and Projects
Digital media tools and platforms: Hands-on workshops and tutorials. Designing and implementing digital media projects. Ethical considerations and best practices in digital media production.


Recommended Books/Reference Material
1. Bruns, A. (2021). Genuine and Spurious Democracies: Social Media and the Integrity of Democracy. Routledge.
2. Gil de Zúñiga, H., & Diehl, T. (2022). News Finds Me: Social Media, Political Communication, and the Dynamics of the Networked Society. Oxford University Press.
3. Miller, V. (2020). Understanding Digital Culture (2nd ed.). SAGE Publications.
4. Papacharissi, Z. (2021). Affective Publics: Sentiment, Technology, and Politics. Oxford University Press.
5. Quan-Haase, A. (2020). Technology and Society: Social Networks, Power, and Inequality (3rd ed.). Oxford University Press.
6. Treré, E. (2021). Hybrid Media Activism: Ecologies, Imaginaries, Algorithms. Routledge.
7. Van Dijck, J., Poell, T., & De Waal, M. (2021). The Platform Society: Public Values in a Connective World. Oxford University Press.


Media Sociology   
MPhil.-Media and Communication
Course Code: MCM-713
Credit Hours: 03
Pre-requisite: Nil
Objectives

This course examines the mass media as a social institution. In an era of globalization, it is increasingly crucial to view the mass media through the lens of sociology. In recent years, sociologists have studied significant changes in public policy that regulates the mass media, concentration of ownership of traditional mass media, and technological innovations that have given rise to new forms of mass media. 

Course Outcomes
· By the end of the course, students will demonstrate an analytical understanding of how media influences and is influenced by social structures. They will be able to critically examine the interplay between media content, institutions, and societal norms, and assess the impact of media representations on the construction of social reality.
· Upon completion of the course, students will be able to evaluate how media influences individual and collective identities and contributes to cultural formations. They will demonstrate an understanding of the complex relationship between media representations and the construction of identity, including considerations of race, gender, class, and other social markers.
Course Outline

Unit 1.		Introduction to Media Sociology 
Definition of media sociology. Overview of key sociological concepts. The role of media in shaping social structures. Historical development of media sociology.

Unit 2.		Media and Social Institutions 
Examination of media's relationship with institutions (family, education, politics, etc.). The role of media in socialization. Media representations and influence on societal norms. Social institutions' impact on media content. 

Unit 3.		Media and Identity 
Construction of identity in media. Representation of race, gender, and sexuality. Media and the formation of individual and group identity. Impact of media on self-perception and societal stereotypes.

Unit 4.		Media and Globalization  
The globalization of media industries. Cultural imperialism and media flows. Impact of global media on local cultures. Transnational media and identity.


Unit 5.		Media, Power and Control
Media ownership and its implications. Media and political power. Agenda-setting and framing in media. Media censorship and freedom of expression.

Unit 6.		Media Consumption and Audience Studies 
Theories of media consumption. Audience reception and interpretation. Media effects on individuals and communities. Media literacy and critical engagement.

Unit 7.		Social Media and Network Society
The rise of social media. Social network analysis. Online communities and digital social interactions. Social media and activism.

Unit 8.		Emerging Trends in Media Sociology 
The impact of new technologies on media sociology. Evolving media consumption patterns. Social implications of AI and algorithmic decision-making in media. Future directions in the field.

Recommended Books/Reference Material
1. Bennett, W. L., & Entman, R. M. (2000). Democracy and the Media: A Comparative Perspective. Cambridge University Press.
2. Croteau, D., & Hoynes, W. (2013). Media/Society: Industries, Images, and Audiences. SAGE Publications.
3. Dominick, J. R. (2006). Dynamics of Mass Communication (8th ed.). McGraw-Hill.
4. Kendall, D. (2020). Sociology in Our Times: The Essentials. Cengage Learning.
5. Rohlinger, D. A., & Sobieraj, S. (2020). The Oxford Handbook of Digital Media Sociology. Oxford University Press.
6. Shoemaker, P. J., & Reese, S. D. (2013). Mediating the Message in the 21st Century: A Media Sociology Perspective. Routledge.
7. Van Dijck, J., Poell, T., & De Waal, M. (2021). The Platform Society: Public Values in a Connective World (2nd ed.). Oxford University Press.
8. Waisbord, S. (2014). Media Sociology: A Reappraisal. John Wiley & Sons.


Political Communication and Public Affairs  
MPhil.-Media and Communication
Course Code: MCM-714
Credit Hours: 03
Pre-requisite: Nil
Objectives

To provide a detailed understanding and critical interrogation of the theoretical literature on political communication and its applicability and relevance to Southern contexts. To explore the changing face of politics and the growing significance of mediated communication in campaigns and election processes in the South. To understand the mediated dynamics of international negotiations and international public diplomacy and the mediated nature of contemporary international relations. To explore the significance of media in the international conduct of both war and peace.

Learning Outcomes
· Students will develop a comprehensive understanding of the historical evolution, key theories, and models of political communication.
· They will critically analyze the role of media, political advertising, rhetoric, and other communication strategies in shaping political narratives and influencing public opinion.
Course Outline
Unit 1. 	Introduction to Political Communication
Overview of Political Communication. Importance and role in political processes. Historical development. Theories and models.

Unit 2. 	Media and Politics
Media systems and their impact on politics. Agenda-setting and framing. Role of social media in political communication. Fake news and misinformation.

Unit 3.		Political Advertising
History and evolution of political advertising. Strategies and techniques. Ethical considerations. Case studies of successful and unsuccessful campaigns.

Unit 4. 	Political Rhetoric and Oratory
Analysis of political speeches. Use of language in political communication. Rhetorical devices and their impact. Speech writing and delivery skills.

Unit 5.		Political Debates
Importance of political debates. Structure and format of debates. Debate strategies and techniques. National and global case studies of memorable debates.

Unit 6.		Public Opinion and Polling
Role of public opinion in politics. Methodologies of political polling. Influence of polls on political communication. Criticisms and challenges of polling.

Unit 7. 	Political Communication and International Relations
Diplomacy and political communication. Role of media in shaping international perceptions. Political communication in conflict and crisis situations. Global political communication trends.

Unit 8. 	Emerging Trends in Political Communication
Technology and political communication. Online activism and political movements. Future prospects and challenges. Ethical considerations in the digital age

Recommended Books/Reference Material
1. Almond, G. A., & Coleman, J. S. (Eds.). (2015). The Politics of the Developing Areas. Princeton University Press.
2. Hassan, B. (2009). Breaking Point. Karachi, Pakistan: Royal Book Company.
3. Jenkins, H., & Thorburn, D. (2004). Democracy and New Media. MA, USA: The MIT Press.
4. Jungherr, A. (2015). Analyzing Political Communication with Digital Trace Data. Cham, Switzerland: Springer.
5. Klinger, U., Kreiss, D., & Mutsvairo, B. (2023). Platforms, Power, and Politics: An Introduction to Political Communication in the Digital Age. Polity.
6. Macmillan, P. (2009). Making Pakistan a Tenable State. Lahore, Pakistan: Ferozsons.
7. McNair, B. (2008). An Introduction to Political Communication (4th ed.). NY: Routledge.
8. McNair, B. (2017). An Introduction to Political Communication. Routledge.
9. Perloff, R. M. (2021). The Dynamics of Political Communication: Media and Politics in a Digital Age. Routledge.
10. Smith, B. L., & Lasswell, H. D. (2015). Propaganda, Communication and Public Opinion (Vol. 2314). Princeton University Press.
11. Van Aelst, P., & Walgrave, S. (2020). Political Communication in the Online World: Theoretical Approaches and Research Findings. Routledge.
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Semester Course Code Course Title Pre-Requisites Credit Hours Course Type

MCM-715 Critical Communication Theories Nil 3 Core 

MCM-716 Research Design Nil 3 Core

Elective-1 (Choose from the List) Nil 3 Elective

Elective-2 (Choose from the List) Nil 3 Elective

MCM-717 Applied Communicatioon Theories  Nil 3 Core

MCM-718 Data Analysis and Report Writing  MCM-716 3 Core

MCM-705 Seminar Nil 3 Core

Elective-3 (Choose from the List) Nil 3 Elective

MCM-799 Research Thesis  Nil 26 Core

1st Semester

Total Credit Hours: 12

2nd Semester

                                                                                                                                          Total Credit Hours: 12

3rd & 4th Semester

                                                                                                                                           Total Credit Hours: 26

Total Credit Hours: 50


image1.png




